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Google’s Mobilegeddon
Is Upon Us (And Here’s What
You're Going To Do About It)

One of Google’'s most anticipated
updates is rolling out, and the big
“G" has been very clear that the focus
will be on the mobile experience.
Specifically, Google says that how
“mobile friendly” a site is will now
factor into where that site will rank
when relevant keywords are searched.

YouTube Cheat Sheet
for Local Business

More and more local businesses are
using YouTube as a way to advertise
their products and services, and are
having great success in doing so. If
you're ready to expand your brand
visibility on YouTube, we've come up
with a cheat sheet to help you avoid
common mistakes, and get more
exposure faster!

How Social Media Impacts
Your Search Rankings

We all know that SEO is the main
tactic used to achieve good rankings
in search engines, but it isn't the
only way. More local businesses are
using social media to leverage their
advertising costs and it's boosting
their SEO rankings in the process!

Leveraging Twitter
for Your Business

Social media is one of the best ways
to promote your local business. The
likes of Twitter has been the backbone
of many local service and product
providers, but only those who have
used their account strategically. So
let's explore how leveraging your
Twitter account can boost your sales.

Welcome To The
Prosperous Partner

Thanks for checking out our 11" issue of The
Prosperous Partner, your online marketing
resource guide for small business. Each
month we will be covering topics that
resonate with local businesses just like yours.

Our goal is simple. We want to enable
you to do big things online, and it all starts by
breaking down the complexities of marketing
your business online.

It doesn’t matter if you're are just starting out,
or an established business owner in your local
community, you can always benefit from
increasing your brand’s visibility online.

To your Success,

Eddie Hill
Grand Master Prosperite

Prosperous Internet Marketing Inc., based in
Northwest Florida, is one of the leading small
business marketing services in North America,
and has been for over five years. We help small
businesses connect with more customers online.

If you want to build your business, you need to
market, it's that simple. But you can lose
thousands of dollars if you don’t know what you
are doing. So we urge you to take action with
some of the strategies we recommend.

For a more “hands off” approach, we offer
affordable solutions and can deliver results. We
hope you enjoy this issue and feel free to reach
out to us anytime.
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When was the last tlme you used-Google to look something

up, yesterday? Today? Fiveminttes’ago?




Google is the powerhouse in the online search
world, and it works hard to keep its search en-
gine the best at what it does. Most of this work
goes on behind the scenes, as programmers
hammer away at their keyboards to give Google
users the best search experience possible. Ev-
ery year or two, however, Google announces an
all-at-once major overhaul to how it will decide
where asite ranks in its search results.

In just a few days - on April 21%, to be exact -
one of these big updates is coming your way, and

KEEP
CALM
GO
MOBILE

“Why the big change?
What does it mean for me?”

Google knows that more people than ever use
their phones to look things up now. Estimates
show that between 30-70% of all relevant
searches from your target market are now con-
ducted on a mobile device. This number is even
higher when dealing in products that service an
immediate need and are relatively inexpensive,
like food and household necessities. Google’s
update, then, is their way of making sure us-
ers are able to easily navigate results, no matter

Google has been very clear that the focus will be
on the mobile experience. Specifically, Google
says that how “mobile friendly” a site is will
now factor into where that site will rank when
relevant keywords are searched. In a statement
released back in February foreshadowing the
update, Google wrote, “Starting April 21, we
will be expanding our use of mobile-friendliness
as a ranking signal... This change will affect mo-
bile searches in all languages worldwide and
will have a significant impact in our search re-
sults.”

how they’re searching.

The impact of the updated, named “Mobile-ged-
don,” will vary from business to business, but it
is likely to affect everyone at some point; even if
you're in an industry with low mobile traffic now,
the trends from year-to-year are clear, and mo-
bile searches will become important to your busi-
ness sooner rather than later.

In simple terms: If your website isn’'t setup to be
mobile-friendly, your search engine rankings, and
therefore your traffic from potential customers,
will be negatively affected.




{ Google Developers

Mobile Guide Get Started Documentation v

Mobile-Friendly Test g

This test will analyze a URL and report if the page has a mobile-friendly design

Learn more about the mobile-friendly criteria and how it may affect Google's search results by reading our blog post

“How Can I Make Sure
My Site Is Mobile Friendly?”

Google’s Mobile-Friendly Test: Google knows that
such a shakeup of their search results has the
potential to mess with the wellbeing of business
owners, so they haven't left you completely out in
the cold. They've created a mobile-friendly test
here: www.google.com/webmasters/tools/mo-
bile-friendly/ where you can get a ‘mobile report
card’ on your own website simply by typing in its
address.

You'll also get to see a preview of how your site
looks on a mobile screen.

If your site looks good to Google, you'll get con-
gratulated. If not, they’ll provide you with some
suggestions to bring things up to par.

l Take the “Footsteps Test”: .
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Put yourself into your customers’ shoes and walk
through your mobile experience as they would.
Google has proven that they're good at ranking
sites based on user experience, and they reward
websites who make this experience better.

Visit your company’s website on your own phone
and try to conduct the various tasks your cus-
tomers carry out. Are buttons big enough? Is text
readable without zooming in to an extreme de-
gree?

Rather than use their mobile sites as a fully func-
tional tool, unfortunately, many businesses opt to
approach mobile as a small, dumbed down ver-
sion of their actual site - this can be extremely
frustrating for your users! Make sure you can do
the same things on your mobile site that you can
do on the desktop version. All along the way, ask
yourself: “If | were a customer right now, would |
be satisfied, or frustrated? Would | use this com-
pany again based onwhat | was able to accomplish
purely on mobile, or would | look elsewhere?”

I Separation:

If you don’t have the technical know-how your-
self, ask your web designer about setting up your
website to be responsive. So that images, text,
and other elements change their size and behav-
ior based upon the width of a screen and/or the
device someone is visiting your site on.

.



In other cases, you can host a completely differ-
ent version of your site that is presented when a
mobile device visits your URL (these are usually
hosted as subdomains and look like “m.website.
com” or something similar). With this setup, mo-
bile users will see a completely different version
of your site formatted just for them!

I Give Them The Choice:

Regardless of how your mobile site is setup, the
diversity of phone types means that someone
out there is probably going to visit your site and
have it behave differently than you intended.
When this happens, there is nothing more frus-
trating than being trapped in the mobile version
of a site that doesn’t work. Give users the option
of switching to the desktop version of a site even
if they are on a mobile device; this is often times
presented via a “switch” type button or link near
the bottom of the website that says something
like “View Desktop Version.” Sure, you want us-
ers to experience your (now wonderfully opti-
mized!) mobile site, but when that doesn’t work
out they’ll certainly appreciate the ability to still
accomplish what they came for.

/. ///////{/

I Content Considerations:

Lastly, having solid website content will likely
continue to be a major ranking factor in Google’s
eyes, so try and be clever about how your con-
tent is displayed on mobile. For example, it’s not
farfetched that you might achieve better mobile
rankings in time by doing things like...

e Adjusting font sizes so that they are easier
toread or better fill a phone screen.

e Placing certain content that may be more
relevant to mobile users higher up on your
page. An example of this might be a take-
out restaurant moving its menu further
down the page in favor of at-a-glance in-
formation mobile users might be scanning
for like hours of operation, phone number,
minimum order amount for delivery, etc.

In any event, it’s a safe bet that thinking of your
customers first, now as an army of mobile us-
ers, will always be seen as favorable in Google’s
eyes. It’s likely that this update is just the begin-
ning, and future changes will reward ongoing and
responsive changes to better accommodate the
mobile lenses through which users experience
your website.



YOUTUBE CHEAT SHEET
FOR LOCAL BUSINESS
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The ways you can market your business has become a lot more creative over the years, thanks to technology
and the Internet. Overpriced commercials, writing print ads and Internet content are all still useful tools,
but aren’t the only ones you should be paying attention to. More and more local businesses are using
YouTube as a way to advertise their products and services, and are having great success in doing so.
If you're ready to expand your brand visibility on YouTube, we've come up with a cheat sheet to help you
avoid common mistakes, and get more exposure faster!

YOU NEED TOP
RANKINGS IN GOOGLE

Google, the #1 search engine, now owns YouTube,
which is why now you see videos popping up in
its organic search results. By properly tagging
your videos and using keywords that help it to
get found is important. Since there aren’t a lot of
videos showing up in Google when you search for
services, like “discrimination lawyer New York City”
or “pizza delivery Miami’, this means that there is a
major opportunity for your business videos to get
exposure in organic search results.

Make sure to optimize your videos with those
targeted keywords. Avoid manipulating your search

results with fake channel subscribers, thumbs up
votes and comments. You want to generate these
naturally by producing video content that is high
quality and authentic. CreateaYouTube channeland
publish them there or on a channel that aggregates
that has legitimate subscribers.

Here are a couple of ways you can get better
Google rankings for your YouTube channels:

» Make sure your titles have local targeted
keyword phrases. For instance, if you are a
carpet cleaner in New York City, then you
need to make sure that’s somewhere in your
video title. Your title should also have other
words that are relevant to the video as well.

//
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Check to ensure your local targeted
keywords are included in your video
descriptions. Your descriptions on YouTube
are allowed to be between 500-600 words.
As a rule of thumb, you should place the
keyword phrase in the beginning, and
use different variations of the phrase
throughout the rest. Long tail keywords are
great for this purpose.

Upload a transcript of your videos, which
can help to reinforce your videos, since your
videos are likely about your products or
services. Google looks at this, so it will also
help your rankings.

Use playlists to optimize your YouTube
channel.

If you look on YouTube, you'll find most
business channels with one single video.
Most people don't have many ideas for
additional videos, so instead playlists can
be used to leverage your channel. You can
do this by optimizing your playlists with
targeted keyword phrases. Make sure that

»

»

»

the videos you include in those playlists are
relevant to those keywords.

Make sure your video file has keywords. Don't
make the mistake that other local business
owners make, who don't include keyword
phrases in their. . mp4 and .mov video files.
For example, your file name should look
something like this: carpet-cleaner-New-
York-City.mp4. Obviously, this will help to
further reinforce your Google rankings.

Use custom thumbnails for your YouTube
channel.Ifyou're allowed to upload thumbnail
images, choose something that will identify
your brand, rather than something generic.
The standard size for thumbnail images is
1280 x 720. You could use an image of your
logo.This helps to draw attention from visitors
and helps with Google search results.

Share all of your YouTube videos on all of your
social media accounts.You should also embed
your video as much as possible. One way to
do this is to embed the video on your landing
page located on your blog or Web site.




USE CITATIONS TO
LEVERAGE YOUR VIDEO SEO

Another way to improve your SEO rankings
for local business videos is to using citations.
The volume and authority of your local
business citations are huge factors in how
well you rank in search engines. But what
exactly is a citation? It's your business name,
address and phone number that’ published
throughout the Internet.

However, the more high quality your citations
the better. These are listings that match the
citation you use on your Google local business
page exactly. The more citations you have
that match your business page on Google, the
better it will be for your local search results.

The authority of these citations, on the other
hand, is based on the Web sites they're placed

on. This too holds weight on how well your
rankings will be in Google. This is where
YouTube comes into play. For instance, your
YouTube homepage is a PR9 and the site gets
billions of views monthly, which makes it have
a high authority. So each time you create a
new video for your YouTube channel, make
sure to include your business name, phone
number, address and Web site URL, to the
video descriptions.This will give your citations
the authority it needs to boost your SEO.




CREATE AND OPTIMIZE
YOUR YOUTUBE VIDEOS

Because YouTube is owned by Google, you can
put to use this resource to help increase your
rankings in local search. YouTube videos have
proven to be a valuable way to promote your
brand, thanks to the high amount of searches it
gets, which is around 3 billion searches monthly.
Out of these 3 billion searches, it's likely that
there’s a small percentage in there who is
looking for your business, service or product
locally.

Leveraging your YouTube videos is one of the best
ways to influence your search on YouTube and
increasing your chances of being found on Google.
Combining together the use of metro targeted
keywords, descriptions, thumbnails, playlists and
citations, you should be able to push forward in
your SEO campaign with great results in return.

Just make sure that your videos are useful to the
viewer (not just a blatant self-promotion) and
that you analyze the traffic they're receiving.
Givethesetipsatry and seeifyou can dominate
local search results for your business industry!
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HOW SOGIAL MEDIA IMPACTS
YOUR SEARGH RANKINGS
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Having good search rankings is just as important as getting a
line of customers into your business. We all know that SEO is the
main strategy to achieve good rankings in the search engines,
but it isn't the only way. More and more local businesses are
using social media to leverage their business and are having
great success in doing so. If you aren’t familiar with how social

media can impact your search rankings, read on.



' Search...

Search engine.
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WHAT SEARCH ENGINES
ARE LOOKING FOR?

First, you have to understand what search engines are
looking for, so you can see how social media is affecting
search results. For instance, the authority of your tweets,
how many +1s your URL receives, how many Facebook
Likes and shares your URL gets and how many tweets and
retweets your URL obtains.

Each and every time someone in social media mentions
your local business, it helps to boost your search rankings.
How large your following is also has and how much
engagement your social posts receive also play a role in
this. Here's an example:

Luigi’s Italian Restaurant in New York City got a tweet from
alocal newspaper about its delicious dishes. That tweet was
then favorited 400 times and retweeted 50 times. Both the
newspaper’s and Luigi’s Twitter handle get activity for this.

Then because Luigi’s had their URL linked to their account
on Twitter, their Web site was able to get a higher ranking
on search engines.



L., HOW THIS CAN HELP
% LOCAL BUSINESSES

Engagement on social media networks can help
boost your rankings even for keywords that are
otherwise difficult to rank highly for (those that
general). However, it works best with those that
have low competition. So if the keyword that is
getting social media buzz is “Italian food’, you
could end up ranking high for that keyword. Local
businesses can take advantage of this because it
helps them to boost their business’s search ranks
for those general, yet necessary keywords.

Whenever you share content, make sure that you
include low competition keywords like “Authentic
Italian food in New York”, so when it gets social
buzz, it can boost your rankings in search engines.
The more content you share from your Web site
on social media, the better your site will rank,
which means more traffic being generated for
your Web site.

| HOW TO OPTIMIZE
‘E YOUR SEO

Before you begin your SEO social media campaign,
you should check out how you're doing thus far.
You can check this by going to LocalVox, which is
a free tool. Make sure you know which keywords
are the top ones you should be ranking for. You
can use LocalCast, which is an SEO tool to help you
track your ranking and find keywords you can use
to optimize your Web site and social media posts.
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A DEEPER UNDERSTANDING OF YOUR SOCIAL
SIGNALS AND THEIR IMPACT

So you know that the more action you get on social media, the better your search ranks become.
Now, let’s look into how exactly this works for the different social media networks:

Google Plus

This is still in its early stages compared to the likes of Twitter and Facebook, but it has
been having a great impact on social content. The way it works is, the more +1s you
get, the better. You should aim to get +1s for your brand profile, Web site and social
media posts. When your brand page gets a lot of +1s, it gives you more authority,
which helps to raise the ranks of your future content. Your authority is also determined
by how many followers you have and how much your content is being shared. Your
social media strategy should have a method for generating more and more +1s over
time. It's important to focus on being in a network of people who have great profiles,
because who you know can help establish your voice.

Facebook

There are over 900 million people using Facebook, making it the ideal platform to use
for boosting your search rankings. There are studies that show that Facebook actually
has more influence over your search rankings than Twitter or Google+ (something to
keep in mind). So the more shares and likes your posts receive, the better your rankings
will do. The amount of comments you receive also helps - in fact, when you get a lot of
likes, shares and comments, it boosts your rankings significantly.

Twitter

With about 500 million users, Twitter posts boost rankings when tweets have
authority, versus amount. The factors that can help you with your search rankings
include the authority of your followers, mentions and retweets; how many followers,
mentions and retweets you have; and the speed and intensity of your tweets and
retweets over time.




So you know that the more action you get on social media, the better your search ranks become.
Now, let’s look into how exactly this works for the different social media networks:

© g Ju

LINK BUILDING USING
SOCIAL MEDIA

Link building isn't a new concept and is just as
valuable today asit was 10 years ago. However,
it has been made much easier to achieve
thanks to social media networks. In the past,
people would try link building using black
hat tactics, like leaving spammy comments on
forums and blogs. Today, you can implement
link building into your social media strategy.
For instance, you can include links to valuable
content from your blog in the social media
posts you submit.

BOOST YOUR RANKINGS
ON GOOGLE BY USING
SOCIAL MEDIA

There are many benefits that local businesses can
receive from social media accounts. They are able
to become an authority, gain a bigger following,
network with influencers and boost incoming
traffic using link building and organic search
results. Social media has a grand effect on the
way we do business today and if you leverage it
the right way, you can steadily grow the customer
base for your local business.

";;7 4



, “d Twitter has been the backbone of many service and product providers, but only

&, those who have used their account strategically. Simply opening a Twitter ac-

73, 4 count and tweeting isn’t going to get you the results you're looking for.So let’s see
4P how leveraging your Twitter account can boost your local business conversion.



USE THE SEARCH-A-LOT
FEATURE ON TWITTER

This feature can be quite advantageous for you if
you use it properly. The advanced search on Twit-
ter will allow you to refine your keywords to be
location-specific. In the field that says “Near this
place”, you can insert your city name, along with
the keywords you believe your prospects are
searching for. You'll likely have to try out differ-
ent keyword variations before you find the per-
fect ones. Once you have found keywords that
dozens are people are tweeting about, you can
save it.

SOCIAL MEDIA IS ALL
ABOUT NETWORKING

Of course, you want to focus your time network-
ing with local influencers, rather than with just
any ol’ person. You want to get to know other
businesses that are being seen and heard by peo-
ple in your city. One way to find out who these in-
fluencers are is to use Tweet Grader’s Top Twitter
Cities list. Click on your city and you’ll generate
a list of the most active accounts in your town.
Don’t worry so much about finding those who
are in your target market -- it’s all about getting
known on Twitter locally.

LET YOUR CUSTOMERS
KNOW YOU'RE ON
TWITTER

A lot of local businesses fail to let their custom-
ers know that they’re on Twitter. You can let them
know by placing it on your receipts, posting up
signs in your business and put it on your Web site
and business cards. As word spreads, your cus-
tomers will follow you, and their friends and fam-
ily may follow you as well.

KNOWING YOUR
COMPETITION IS KEY

WRITE CONTENT
THAT IS FRESH, NOT
SELF-PROMOTING

e— -

A lot of local businesses use Twitter to adver-
tise their articles and blog posts. Even if you are
just simply posting tweets, as a general rule of
thumb, you should keep to a 70:30 ratio. This
means 70 percent of your tweets should be to
engage people and the other 30 percent can be
promotional. No one wants to be advertised to
all of the time, so keep that in mind when devel-
oping your social media strategy.

CHOOSE A MEMORABLE
USERNAME

The username you choose for your Twitter ac-
count should be compelling, not too long and
unique. Everything about Twitter is short and
sweet, so keep that in mind. With a shorter user-
name, people will be able to share your content
without going over the max character limit set by
Twitter. Also, you should keep your usernames
consistent across all social media networks, so
that people can easily find and identify you. Also,
in your profile, include a business description and
a link to your Web site. The photo you choose
should be a professional one, or a business logo.

You can’t beat your competitors if you don’t
know who they are. If you truly want to top your
competitors, you have to know their prices,
strategies and customers. One way to get these
details is to keep track of competition by using
Twitter. You'll see what they’re up to,so you can
counter their actions in a timely manner.

i



TWEET WITH
PERSONALITY
AND A STRATEGY

Jumping into Twitter without a
sound marketing strategy will have
you jumping through hoops to get
attention. All you really have to do
is engage with other users by jump-
ing into conversations and tweet-
ing things that people would be in-
terested in sharing or commenting
on. Your tweets should be authen-
tic and have personality, so that it
feels like a person, rather than a
brand.

Another formula you can use, oth-
er than the 70/30 rule is to do 1/3
tweets, 1/3 replies or retweets
and1/3 self-promotion or links. To
learn when the best times are to
tweet, you can use Followerwonk
to see your followers’ most active
times.

FOLLOW OTHERS
AND THEY'LL RETURN
THE FAVOR

A great way to get more followers for your Twit-
ter account is to follow others. You can use the
advanced search feature to find people you know,
as well as individuals in certain fields. You don’t
only have to follow influencers -- after all, your
customers are the ones you want to get atten-
tion from, so look for people in your area who are
tweeting about your type of services and start to
follow them and they just might return the favor.



MONITOR YOUR AC-
COUNT WITH A TWITTER
MANAGEMENT APP

When your account really starts to become ac-
tive, you may need some help keeping an eye on
things and ensuring that your consistency re-
mains intact. With Twitter management apps, this
is made easier. For instance, you can use Tweet-
deck or Hootsuite, which allow you to segment
your followers into categories like prospects,
customers, VIPs and influencers. Then you can
have notifications setup for when people tweet
certain keywords. If you don’t have time to jump
on Twitter throughout the day or every day, you
can schedule your tweets in advance as well.

s“"&

LEARN THE LANGUAGE
OF TWITTER

You want to fit in with your followers, so try and
learn the syntax and tone of the folks you are en-
gaging with. Listen to their tweets to get an idea
of the type of language they use and if they are
big on Internet slang. This will allow you to con-
nect better with them when you post tweets. Un-
derstanding what hashtags and how RT (retweet)
is used is also important.

GROW YOUR LOCAL
BUSINESS WITH TWITTER

When you use Twitter the right way, it can help
you to grow your local business gradually. Of
course, this alone won'’t do the trick, but it should
be included in your overall marketing strategy.
There are other social media accounts you can
work into this method, giving you broader reach
and higher chances of gaining loyal followers.

. Ling© Referenee
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HOW CAN I GET
MORE VISIBILITY lf)
ON GOOGLE? HOW DO | GET
MORE CUSTOMERS
THOUGH FACEBOOK?
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CALL ANYTIME @ 888-241-1776 OR VISIT ONLINE: WWW.ProsperousiM.COM



