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3 Tech Savvy Marketing
Strategies to Reach Local
Customers

Finding a balance between still
offering great in-person service and
keeping up with today’s technological
advancementsis key for local business
owners who want to stay competitive.
Here are three ways local businesses
can reach local customers by utilizing
specific marketing strategies geared
toward drawing in nearby tech-savvy
consumers.

25 Local Listing Directories That

Drive Leads To Your Website

Believeit or not, not all online business
searches are performed on Google.
Social media websites and online
directories will expand your visibility
and consistently generate some of
the best leads you can ask for - for
practically nothing!

5 Ways Local Businesses Can
Get More Out of Google

There’s still a large segment of the
buying population that believes in
supporting local businesses first and
foremost when possible. The key
for businesses reaching these local
customers can often be found in
learning to make the most out of their
presence in Google. Here are 5 ways
local businesses can get more out of
Google.

Developing a Social Media
Content Strategy for Success

Social media channels provide
consumers with an efficient way
to connect with each other on a
daily basis and share information
about what services, products and
businesses benefit their lives and
- possibly even more importantly -
which ones don’t. Here are 5 tips that
can help you develop a social media
strategy that will give your business
its best chance at being a successful
one.

Welcome To The
Prosperous Partner

Thanks for checking out our 14" issue of The
Prosperous Partner, your online marketing
resource guide for small business. Each
month we will be covering topics that
resonate with local businesses just like yours.

Our goal is simple. We want to enable
you to do big things online, and it all starts by
breaking down the complexities of marketing
your business online.

It doesn’t matter if you're are just starting out,
or an established business owner in your local
community, you can always benefit from
increasing your brand’s visibility online.

To your Success,

Eddie Hill
Grand Master Prosperite

N

Prosperous Internet Marketing Inc., based in
Northwest Florida, is one of the leading small
business marketing services in North America,
and has been for over five years. We help small
businesses connect with more customers online.

If you want to build your business, you need to
market, it's that simple. But you can lose
thousands of dollars if you don’t know what you
are doing. So we urge you to take action with
some of the strategies we recommend.

For a more “hands off” approach, we offer
affordable solutions and can deliver results. We
hope you enjoy this issue and feel free to reach
out to us anytime.
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Utilize an Optimized Business
Listing with the Google Maps App

The Google Maps app is one of the most popular
apps in the world of smartphone users today. If
you are a business owner, it's asmart idea to make
the time to employ an optimized business listing
on the Google Maps app, and by doing so you've
justexpanded youronline presence exponentially.

Simply having your business on the Google Maps
app isn’'t all that’s necessary to attract potential
clients, however. It's also vital that you create
a business listing that contains correct and
prominently displayed information as well as a
link to your company’s website. Having thorough
and accurate information on your optimized
business listing with the Google Maps app helps
to ensure that potential customers have all of the
information they need to visit or contact your
company and determine whether or not your
business offers what they need.
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Advertising Strategies

In-app advertising strategies are the latest,
greatest advertising tool in today’s smartphone-
wise world. More than ever, smartphones are
gaining in popularity and smartphone use is
increasing. In line with that tidbit, it's useful for
businesses to know that the majority of the time
smartphone users spend on their phones is spent
in an app. This is where an in-app advertising
strategy can help you as a business owner grow
your business by offering in-app ads geared
toward local customers.

New apps worth checking out: Deal Spotting,
Google Offers, Lantern, DealChicken,

Old Standbys: Living Social & Groupon
In-app ads help customers find the businesses

that might be of interest to them in areas closest
to where they currently are. The in-app ads

offer coupons, deals and information on local
businesses that are geared to draw local clients
to your business now as opposed to later. In-app
ads are to today’s smartphone-driven world what
mailer coupons were to yesterday’s business
world. This up-to-date technology can go a long
way in increasing your advertising reach, so be
sure to take advantage of in-app ads today as you
work to spread the word about your business. By
working to keep up with the latest in advertising
technology such as in-app advertising, you can
ensure your business grows in a way that helps
it keep up with ever-changing customer needs.
At the same time, in-app ads offer information
to potential clients on how they can get the
best deals
from your

business

when they’re

ready to buy.
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Google trends data tells us that 80% of “near
me” searches originate from mobile phones
in today’s world. Along with that, “near me”
searches have doubled in recent months. This
is where Google’s Nearby ad program comes
in. The Nearby ad program helps “near me”
searchersto not only find the specific business
they’re looking for in their area, it also gives
them access to click-to-call links and other
pertinent information to help them reach the
desired business within seconds.

Provided your business has updated and
optimized the information available on their
Google business listing, the click-to-call
feature in the Nearby ad program can use your
area code to help nearby customers find your
business quickly and give you as the business
owner the ability to close a potential deal in
a timely and efficient manner, making that
once-potential customer turninto a customer
for life.

Today’s quickly changing and advancing world
where technology is concerned means that
businesses - especially local businesses -
need to advance their methods for reaching
potential customers just as quickly and
consistently as the world of technology is
advancing.

The accelerated growth of online business is
something to keep an eye on, but it's doubtful
that online businesses will ever fully replace
thelocal brick-and-mortar stores and business
that keep people connected in such a real and
tangible way.

Having ice cream delivered to your door

Start Using Google’s
New Nearby Ad Program

through an online grocery delivery company
is great, but it still can’'t beat hanging out at
the local mom and pop malt shop with family
and friends. There are great deals to be had by
shopping online retailers, but it isn't quite the
same as perusing the racks of the latest and
greatest fashions in person. Ordering meds on
line might save money, but then you’'d miss out
on chatting with the local pharmacist that’s
been serving your family’s medical needs for
generations.

Local businesses might have competi-
tion when it comes to online retailers, but
local shops still have the competitive ad-
vantage when it comes to forming a real-life
relationship with clients and potential cli-
ents. Seeing that smiling face that’s ready to
serve you in person gives greater depth to a
purchase than imagining a smiling face on the
phone. Local business owners simply need
to find a way to keep providing great, person-
alized face-to-face service to clients, while
still keeping abreast of the latest and great-
est technology advancements and changes
that enable customers to shop better and
smarter.

Utilizing add programs such as Google’s
Nearby ad program and other online
advertising tools helps you as a business
owner keep up with the latest technology,
which is designed to connect customers
with the businesses they need quickly and
efficiently, saving them time and money in the
process. Choose as a business owner to use
these programs and others like them in order
to keep your business prospering for years to
come.
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That Drive Leads To
Your Website

elieve it or not, not all online business

searches are performed on Google. Social

media websites and online directories will

expand your visibility and consistently

generate some of the best leads you can
ask for - for practically nothing!

L

Free and paid online directory marketplaces are worth
the time and investment you take to list your business.
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So... Do | Really Need
to Submit To Online
Directories?

The short answer - Yes. Listing your business
information and website to relevant online
directories will increase your business’s reach
and is a great source of leads, online reviews,
and referral traffic. The key to generating more
sales online is advertising and positioning your
business where consumers want to be - and
already are.

When creating your listings, it’s important that
all the information is consistent across all of your
directories. Make sure to provide details that
are strong selling points that may appeal to new
customers.

How Many Should
| List My Business On?

As many quality online directories as you can. But

it'’s the relevancy and quality of the directories
that are important. Links from unrelated, and
spammy websites can actually hurt your rankings
so it’'s important to review each site and see if it’s
a good match for your business before adding
your listing.

How Do | Tell Which
Directories Are "Quality”
and Which Are Not?

A lot of it comes down to common sense. The
easiest way is to take alook at the businesses that
are already listed- are there businesses listed
that are relevant to yours? Obviously if you run
a bakery in San Diego, you don’'t want to feature
your business on an Canadian home remodeling
directory.

Quality is an important factor so stick to the
best sites for our business. Your goal should be
to make sure that you have accurate, up to date
information about your business exactly where
your customers are searching.



For your convenience we've put together a list of 25 the “must have” local directories that we recommend.
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Get Started!

The first thing you should do, is to see if your
business is already listed on these sites, and if
it is make sure to claim control of your existing
listing, instead of creating a duplicate listing by
mistake.

So there you have it! 25 of the best local
directories that will drive customers to your
website!
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We know that it can be
time consuming and in
some cases it’s better
to delegate important
projects like this to
someone you can trust.
That’s where we can
help! Contact us today
for more information!

www.ProsperousiM.com
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n today’s
world where
international,
far-reaching
companies
have such a large
share of the retail
market presence,
it'’s easy for local
business owners
to get duped into
believing that they
can’'t compete.

However, there’s still
a large segment of
the buying population
that believes in
supporting local
businesses first

and foremost when
possible. The key for
businesses reaching
these local customers
can often be found

in learning to make
the most out of

their presence in
Google online search
engines.

Many customers,
when searching for

a good restaurant,
coffee shop,
bookstore or other
business in their

city or town turn

to Google as their
first source for
available business
information. If your
business’ information
on Google search
pages is missing or
sparse, however, you
just might lose that
potential customer
to a competitor who
has more thorough
information available.
Here are 5 ways local
businesses can get
more out of Google,
and use it to help
become more visible
to local and visiting
customers.

LOCATE, CUSTOMIZE AND MAINTAIN
YOUR GOOGLE BUSINESS PAGE

Any type of a search for your type of business or any other business
type in your town will bring up a list of competing stores and
businesses in the coordinating market. The Google Business page for
your particular company has to be up-to-date, accurate and full of
pertinent information if you want it to draw potential clients to your
store or company as opposed to your competitor’s business.

Your Google business page should contain your business hours,
contact information, location and plenty of positive reviews that
encourage people to take a chance on taking advantage of the
products and services your company has to offer. By customizing your
Google business page with a photo of your store or of your logo, and
by personalizing your business page’s information to attract the type
of customer you want to attract, you have a better chance of seeing
potential customers walk through your door after finding you on your
Google business page.

VERIFY YOUR GOOGLE LOCATION
INFORMATION IS ACCURATE

Too many times Google business reviews say things like, “I tried to
find this place but couldn’t.” or “The location for this store is WAY off -
it’s six block away from what their page says!” Avoid turning potential
customers away by having inaccurate location information on your
business page. Make sure Google sites have accurate mappings of
your company location so that when a potential client wants to visit,
itwon't take a miracle for them to find your store or business. By doing
an occasional check of the location information for your business on
Google, you can quickly correct any errors, before a wrong location
ends up turning an exasperated customer away.

MAKE QURE CONTACT INFORMATION
IS EAQILY LOCATED

There’s nothing more frustrating for potential clients than wanting
to visit a business but not being able to contact the business with
their questions about hours, services and the like. When assessing
your Google business page, be sure that your contact information is
displayed prominently, clearly and accurately. If a potential client
wants to contact you in a hurry to find out if you have what they
need, they’ll be more likely to count you as a potential vendor if they
can easily find your contact information. If not, they’ll simply move
on to the next option until they find a business that they can reach
easily. Don’t lose out on potential business simply because a client
couldn’t locate your contact information. Instead, make sure your
phone number and address information is easily seen and accessible
to potential customers.



//,’/// ﬁ“

START AND MAINTAIN

AN SEO-OPTIMIZED ONLINE PRESENCE

Even for customers who prefer the coziness
and visual attraction of the brick-and-mortar
local business, online presence is important.
Online advertising is one of the top ways busi-
nesses attract customers in today’s device-
driven world, and if you aren’t maintaining
an SEO-optimized online presence in the form
of a website, a blog and social media accounts
such as Facebook and Twitter, you are potentially
driving away hundreds or thousands of custom-
ers.

What does an effective online presence look
like? It starts with valuable and engaging
content. When searching for a business,
readers want to see a professional website,
complete with engaging images, accurate and
helpful information, frequent blog postings and
entertaining content. On Facebook, clients want
to follow businesses who are actively posting
information, education and too-good-to-pass up
deals on products and services. On both Twitter

and Facebook, followers are drawn to businesses
that provide valuable information and work
to truly connect and form relationships with
customers and potential customers.

SEO optimization is another key to a successful
online presence for your business. By learning to
maximize your company’s “searchability” through
appropriate keywords, you can help potential
clients to more easily locate your business. In
order to find the right keywords to reach your
target audience, utilize a free keyword e-book,
and from there, build your content around the
keywords that most effectively reach your target
audience.

By making your website and Facebook site SEO
friendly, web-searching customers have a better
chance of finding your business. A prominent
and smartly-created online presence is key to
the growth of any business in today’s app-driven,
device-driven world.



UTILIZE GOOGLE'S CALL- ONLY CAMPAIGNS

Google’s Call-only ad campaigns, introduced
in February of 2015, provide Google searchers
with an immediate option to call businesses
as opposed to simply clicking on a link to
their website. This form of advertising allows
businesses to connect with potential clients
immediately on the phone, which gives them
a better chance of winning the customer’s
business quickly instead of leaving clients with
the option to simply put the business and its
potential offerings in the back of their mind, or
leaving them with the option to move on quickly
to a competitor’s site. Call-only campaigns are
Google’s newest form of advertising created to
help businesses have a better chance of winning
customers through successful advertising. |
Don’t miss out on this opportunity to reach
inquiring customers quickly.

Local businesses will give themselves a leg
up on the competition by using Google’s well-
researched advertising tools in order to have a
prominent online presence that helps draw in
local customers who may not know about their
business as well as visiting tourists who are
looking for the city’s best stores and companies.
By utilizing all of Google’s advertising tools, you
can help your business to reach many more
potential clients than you would without the

vast reach of the Internet.

Call: 212-555-1212
1234storage.com

Looking to rent storage space?

Call a local specialist today. uibal
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Content Strateqy for Svccess

cial media outlets provide customers with an efficient way to move material items
(think Facebook buy/sell groups), connect with each other on a daily basis and
share information about what services, products and businesses benefit their lives

and - possibly even more importantly - which ones don't.




Developing a social media content strategy that works, however, takes more effort than simply opening
Facebook and Twitter accounts. There are specific strategies that successful businesses use in order
to help their social media outlets create an engaging community that grows not only their online
presence, but their business as well. Social media outlets, when managed effectively, give businesses
the opportunity to have a worldwide customer base, no matter where they’re located. Here are 5 tips
that can help you develop a social media strategy that will give your business its best chance at being a
successful one.

DETERMINE YOUR TARGET
AUDIENCE AND CONNECT
ACCORDINGLY

At the top of the list for a successful social media
strategy is determining your target audience. If,
for instance, your business’ primary service is
to provide child-rearing information to parents
and parents-to-be, your best bet is to look for
keywords such as mom, dad, father, etc. as you
search for whom to follow on Twitter and other
social media accounts. The people who will join
your social media groups and who will be the most
interested in what you have to share (and who will
be most willing to share your information with
others) are those who have interests that are in
line with what your business has to offer. As you
begin developing your social media strategy, start
by making a list of what types of customers you
want to attract and connect with, and then use
that list as a map that will help you know how to
create your content and grow your social media
presence effectively.

PUBLISH VALUABLE CONTENT

It's important not to post on social media
accounts without a well-thought-out strategy. In
order for people towant to be a part of a business’

social media accounts, business owners need to
create content that provides value to the reader.
Typically, social media account readers and
followers are looking for information on social
media accounts that will:

Teach them something they want to know
Save them something, be it time, money
or convenience

Provide entertainment

Help them to feel like they're a part of
something

In addition, creating engaging photos to use with
your posts, by using a plugin such as the Easy
Media Gallery Pro Plugin, will help customers
be more attracted to your site. By keeping these
tips in mind when creating content for your social
media outlets, and by writing content in a way
that is engaging and entertaining to readers,
you'll keep followers coming back for more, you'll
encourage followers to share your content with
others, and you’ll help ensure you are keeping
your business close to the forefront of followers’
minds.

It’salsoimportant for you to publish your valuable
content on a regular basis. Don’t let more than
a day or so go by without making sure you're
active on your social media accounts. The more
time that passes between posts, the more time
customers have to forget about your business
and move onto other things.



CREATE AN ENGAGING
ATMOSPHERE WITH
FOLLOWERS

Successful social media strategy also involves
creating an engaging atmosphere for followers.
When readers feel like they’re a part of a group,
and when they can identify or benefit from the
content being published, they’re more likely to
leave comments, share posts and encourage
friends to follow as well. Working to form a
relationship with your followers will keep them
engaged and active in what your business is doing.
Businesses can work to form relationships with
followers on social media accounts by responding
to comments, asking questions, getting opinions
from followers and by sharing content that
touches the heart. Work to implement these tips
for engaging readers and watch as your social
media outlets grow.

COMMIT TO PROVIDING
EXEMPLARY SERVICE

All of the great content in the world will do you
little good if your business has a reputation for
providing less-than-stellar service. Providing
a valuable product or service is important,
however; treating your customers like royalty
will leave an imprint on their hearts for years to
come. In today’s up-to-the-minute, information-
sharing world, customers no longer have to take
the time to write a letter to a company CEO in
order to share a story about how they received
bad service.

“One complaining tweet can turn into a million
reached customers and potential customers in just
minutes.”

Don't give your customers a reason to tweet or
post negative experiences about their business
with you. Instead, train your team to remember
that top-notch customer service, along with your
best product, is the surest way to success, and
reward team members accordingly when they
show a pattern of providing exemplary customer
service to your clients.




UTILIZE CUSTOMER FEEDBACK

Too many companies ignore customers who
want to share a bad experience, and when that
happens, clients are left with a sour view of that
company. If the occasion should happen (and
your primary goal should be to make sure that
it doesn’t) that a customer has a bad experience
with your company, it’s vital to ensure that all
necessary steps are taken to resolve the issue
and make the customer happy when possible.

Replacement products, free products, discounts
and heartfelt apologies with a quick and above-
and-beyond resolution are all ways in which you
can turn a client’s bad experience back into a
good one.

The same goes for customers who leave feedback
on how to improve your product or service. It’s
important when a client takes the time toshare an

idea or share suggestions about how to make your
company better that you as the business owner or
manager reply promptly with a positive response.
By paying attention to customer feedback and
utilizing that feedback to keep customers happy
and sharing their great experiences about your
company on social media, your business can
continue to grow and prosper.

Social media marketing may be the “wave of the
future” for some companies, but the fact of matter
is that social media is one of today’s top forms of
advertisement. Don'’t let your company be left in
the dust because competitors have a handle on
how to effectively gain and keep clients through
social media channels and you don't. Instead, stay
ahead of the game by learning to create social
media content and connections that allow people
to see your business for the gem that it truly is.



S YOUR GURRENT ONLINE
PRESENCE HOLDING YOU BACK?

WE HAVE THE RIGHT SOLUTIONS TO GIVE
YOUR BUSINESS A COMPETITIVE EDGE ONLINE.

Search Engine Optimization
Social Media Marketing
Pay Per Click Advertising
Mobile Marketing
Website Design & More!

Contact us today to learn how we can help you
position your business in front of more customers online.

www.ProsperousIM.com | (888) 241-1776




